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In 2002 Last.fm was started 

in CEOôs bedroom

By 2003, weôd moved to a roof 

terrace with staff camping on 

the roof!

Moved off the roof terrace in 2006 

after we received VC funding 

(1M registered users)

We were acquired by CBS 

in May 2007

The social music revolution
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Information Social Network

What is Last.fm?

Music

We know about:

Á70 million+ tracks

Á12 million+ artists

Á600+ tracks a second

Á450,000 hours of music: 

Every 24 hours

Á200,000+ wikis

Á20 million+ tags

Á10m images

ÁOver 500,000 events 

listed- by the community 

and via events partners

ÁProfiles

ÁGroups

ÁJournals, shoutboxes

Á10,000+ groups

ÁBlogs, shouts, mashups: 

community-powered
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Why we made Last.fm

é and it requires a lot of work to 

navigate throughé

But feed music through Last.fm and it 

becomeséMusic, but better.

Simpler, easier, faster, and more powerful.
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How do users tune in?

Two Distinct Listening Experiences

Two ways to enjoy music on Last.fmé

1. Free On Demand

Á Full-length tracks

ÁLike the worldôs 

largest jukebox

Á And totally free

2. Radio

Á Like radio, but 

customised for you

Á Uninterrupted audio 

streams of ñsimilar 

artistsò

Á Discover (and enjoy!)
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Largest Free On Demand music platform

Á Fully licensed by major music labels

Á 12M artists, 5M+ tracks ïand growing!

Á Also includes all major aggregators (IODA, 

Naxos, The Orchard, CD Baby, etc.) and  

secondary and independent labels and 

artists ï120,000+ deals total

Á Model pioneered by Last.fm 

Partnerships with major 

music labels

What do they listen to?

Worldôs largest catalogue
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Itôs more than just the music

The Last.fm experience extends beyond pure listening

Popularity Charts

Á For all major metropolitan areas in UK 

Á For over 10k groups

Community Radio

Á Over 200 Festival radios 

Á Over 10k group radios

Feeds (on and off site) 

Á Newsfeeds 

Á Artist feeds

Events 

Á Over 660k events- more than any other site 

Á Personalised (incl. by geography)

Á Community-run content 

Á Metadata and tagging 

Á Voting 

Taste-o-meter 

Á Individuals 

Á Groups 

Journals and Bios

Á Over 450k user-generated artist bios
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The secret sauce...óScrobblingô

Scrobble using:

iTunes,

WinAmp etc. iPod, iPhone etc.
Last.fm website or 

software

Scrobbling enables:

Personalised listening 

charts

Personalised music and video 

recommendations

Other devices, such

as Sonos

Personalised event and 

gig recommendations
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Last.fm in numbers

Loyalty:
75% of users return to 

Last.fm within 24 hrs

Over 20B tracks 

scrobbled since launch

ÁUp to 24M scrobbles / day

ÁGlobal peak of 650 scrobbles / sec

450K hours of radio 

streams every 24 hours

Over 5M hours of 

music listened to by 

users per month

Content:
200k+ artist wikis

12m+ artists

20 million items tagged

70+ million tracks
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Global reach?

25m+ users in 220+ countries

>5m PVs <5m >1m PVs <1m PVs

12 Local

Language Sites

Deutsch

Español

Français

Italiano

Polski

Português

Svenska

Türkçe
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